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What do we look and sound like?



Dansk AM Hub

Tone of voice 
Expert. Honest. Practical. Forward-looking.

D a nish A M  H ub  sp ea ks as an in dep en dent inn ovatio n p artn er fo r D anish  in d ustry.

We m ake new techno lo g y u nd erstand ab le , relevan t an d u sefu l — with  a clear fo cu s o n real value fo r co m pa nies, p rod ucts, pro d uctio n 

an d su stain ab ility.

W hen  we com m unicate, we sho uld :

M ake tec h no lo g y c o nc rete

T alk ab o ut im pa ct, no t bu zz wo rd s: better p ro du cts, sho rter develop m ent tim e, less waste, lo wer C O ₂e an d stro n g er co m p etitiveness.

Be h o nest and  in dep end ent

We do  no t se ll techn olo g y. We help co m p anies un derstan d  wh at m a kes sense — an d wha t d o es no t.

S p eak c learly an d  prac tic ally

Use sim p le, active  la ng ua g e. M ake it easy to u nd erstand  where a com pa ny ca n sta rt.

S et d irec tio n

We ca n challeng e old  ways of thin king , b ut always in a con structive, in form ed  and  ind ustry- fo cu sed  way.

Rule of thumb

Write less like a technology seller — and more like a smart, honest partner helping Danish industry move forward.



Dansk AM Hub

Color palette
Digital colors, greyscale and print reference colors for Dansk AM Hub presentations.

Core / digital

AM Hub Blue

#0903D4 · pr imary

Pink accent

#F9CFC4 · accent

White

#FFFFFF · base

Greyscale

Soft grey

#F7F7F7 · background

Light grey

#E5E5E5 · cards

Medium grey

#B7B7B7 · l ines

Dark grey

#6E6E6E · notes

Ink

#121212 · bo dy

Usage

Use blue for structure and emphasis. Use 
pink sparingly for highlights. Use greys for 
cards, dividers, labels and source notes. Keep 
body text in ink/dark grey for readability.

Typography

Inter is the master font for headings, body 
copy, labels, charts and icon-library notes.



Dansk AM Hub

Typography - Inter
Inter type scale

Hero / cover

48–56 pt · Bold The future is additive
Slide title

32–40 pt · Bold A clear slide headline

Section label

12–14 pt · Semi Bold
CORE INSIGHT

Body copy

17–20 pt · Light

Use short paragraphs for context, explanation and speaker-friendly 
reading.

Caption / note

9–11 pt · Regular
Source notes, chart labels and footer text stay light and quiet.

Data / numbers

42–72 pt · Semi Bold
72%

Recommended use Blue
major emphasis

Ink
main reading text

Grey
supporting notes

Pink
rare accent only

Usage

Use Inter as the single presentation font. 
Keep hierarchy clear through size and weight, 
not by mixing font families.

Hierarchy

Hero and slide titles carry the idea. Body copy 
explains it. Labels, captions and notes should 
stay smaller and quieter.

Rules

Avoid long all-caps text, ultra-light weights 
and stretched type. Use generous line spacing 
and keep body text in ink or dark grey.



Dansk AM Hub

Logo use
Logos identity and recognition

Core logo versions

English 5-line

horizontal / primary

Danish 5-line

inverse / blue fields

English 8-line

stacked / square use

Danish 8-line

stacked / editorial use

Background use

Light backgrounds

Use AM Hub Blue logo

Blue backgrounds

Use white logo

Dark backgrounds

Use white logo only

Generally, avoid this

Usage

Use blue logos on white or light grey. Use 
white logos on AM Hub Blue, ink or dark 
image areas. Keep all marks in the original 
proportions.

Versions

5-line horizontal logo: narrow formats, web 
and banners. 8-line stacked logo: square, A4 
and editorial formats.

Do not

Do not recolor, stretch, rotate, add shadows 
or place the logo on busy backgrounds. Keep 
clear space around the mark.
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Example slide area

The logo sits inside the safe area, not on the edge.

A full line-set fits
between logo and 

edge.

Safe margin shown

Logo use
Logos identity and recognition

Minimum clear space

Preferred placement

Rules

Leave at least one full logo line-set between 
the logo and any slide edge.

Keep the clear space equal on the two 
nearest sides.

Placement

Default position: top-right on standard 
slides.
Optional position: bottom-left when the 
layout requires it.
Use the blue logo on light backgrounds and 
the white logo on blue backgrounds.

Do not
Stretch, rotate or recolor the logo.
Place it on busy imagery or too close to 
headlines, page numbers or the footer line.

White slide
Use the blue logo and keep the same 
margin to the top and right edge.

Blue slide

Use the white logo and preserve the 
same clear space.

Headline too close

Avoid crowding
Do not push the logo to the edge or let 
it compete with titles.
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Examples of logo use
For reference and inspiration 

9Paper Cup

8Paper Cup
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Icon use
Icons, pictograms and other simple figures

White icon on blue background 

Blue icon on white background

Style

Icons are used to make content easier to 
scan and understand. They should feel 
practical, precise and connected

Colour
Use blue icons on white or light-grey 
backgrounds. Use inverse icons on AM Hub 
blue backgrounds.

Avoid

Mixed styles, complex details, shadows, 
gradients, 3D effects, decorative icons or 
icons that feel generic or playful.

Use simple line icons. Keep the look clean, 
consistent and easy to read.

Use
Icons should support the message — not 
decorate it. Choose icons that clearly 
represent the topic.

Dansk AM Hub
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Image style
Real industry. Human expertise. Technology in use.

Product and production closeups
Use images that show:

People using technology

Hands-on, real environments — workshops, 

labs, factories, exhibitions and training 

settings.

Physical innovation

Close-ups of printed parts, materials, 

machines, prototypes and production 

details.

Collaboration

People sharing knowledge, exploring ideas 

and solving problems together.

Purposeful progress

Technology linked to better products, 

smarter production, sustainability and 

competitiveness.

Nordic credibility

Natural light, clean compositions, real 

settings and an optimistic but grounded feel.

People
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Image style
Don’t’s

Do not

Generic tech clichés
Blue-glow networks, circuit patterns, holograms 
and digital brains.

Staged corporate moments
People shaking hands, pointing at screens or 
smiling in overly polished meeting rooms.

Obviusly AI generated content
Generated AI visuals, that look and feel generated 
and out of touch with reality. 

Too futuristic or sci-fi
Neon lighting, robots, virtual interfaces or images 
that feel more like concept art than real industry.

Over-polished product renders
Perfect 3D visuals that feel like marketing renders 
rather than physical, tested innovation.

Off-brand icons
Colors or visuals that does not meet or standards
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Brochure example
A4 landscape tri fold brochure

Type scale

Cover headline: 28-34 pt 
Panel headline: 15-20 pt 
Body text: 8.5-10.5 pt 
Captions/labels: 6.5-8 pt

Layout

Use a clear hierarchy on each panel: one 
main idea, one short explanation and one 
visual or callout.
Keep generous margins and avoid filling 
every space.
Use blue lines, blocks or labels to structure 
the page.

Do not
Stretch, rotate or recolor the logo.
Place it on busy imagery or too close to 
headlines, page numbers or the footer line.

Additive 
manufacturing, 
made practical 

A brochure  te mplate for explaining where AM 
cre ate s real value – and where it does  not

Front cover

Ready to explore AM?

Back cover

Use the back cover for a clear next step: a 
workshop, a diagnostic conve rsation or a link to a 
resource.

Mr. AM Hub

Am-hub.dk
info@am-hub.dk

Dansk AM  H ub

QR/link/ image 

Replace  with a CTA

Start with a useful question

Ins ide

Where can additive manufacturing create 
measurable value for your company?

Use this panel for

• A sharp hock or opening question

• Three practical entry points
• A low-friction invitation to learn more

Rule of thumb: Focus on value, not 

technology hype 

Use the back cover for a clear next step: a 
workshop, a d iagnostic conve rsation or a link to a 

resource.

mailto:info@am-hub.dk
mailto:info@am-hub.dk
mailto:info@am-hub.dk
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Brochure example
Logos identity and recognition

Front cover

From possibility to 
production value

Back cover

Additive manufacturing is  most useful whe n it is  
conne cted to a real busine ss or production 

challenge. This brochure  helps  companie s start 
with the part, the proce ss and the value - not the  
buzzword.

Editorial note 
Write like an independent partner: expert, 

honest, practical and forward-looking

Ins ide

Use this panel for

• A sharp hock or opening quest ion

• Three practical entry points
• A low-friction invitation to learn more

CT A: Book a short AM opportunity sca n

Three ways to make AM 
concrete

Additive manufacturing is  most useful whe n it is  
conne cted to a real busine ss or production 

challenge. This brochure  helps  companie s start 
with the part, the proce ss and the value - not the  
buzzword.

01

Identify

Find parts, or processes where AM 

could reduce waste, shorten lead 
times or improve performance.

02

Test

Work with real parts, materials and 

constraints. Compare AM with 
existing production routes

03

Scale

Turn what works into repeatable 

decisions, supplier dialogue and 
production learning.

What value could look like

Image place  holder

Type scale

Cover headline: 28-34 pt 
Panel headline: 15-20 pt 
Body text: 8.5-10.5 pt 
Captions/labels: 6.5-8 pt

Layout

Use a clear hierarchy on each panel: one 
main idea, one short explanation and one 
visual or callout.
Keep generous margins and avoid filling 
every space.
Use blue lines, blocks or labels to structure 
the page.

Do not
Stretch, rotate or recolor the logo.
Place it on busy imagery or too close to 
headlines, page numbers or the footer line.
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A5 flyer example
For handouts and events

Type scale

Use Inter. Keep the headline clear, short and 
practical. Body text should stay concise and 
readable.

Do not
Stretch, rotate or recolor the logo.
Place it on busy imagery or too close to 
headlines, page numbers or the footer line.

Make AM work
for your company.

A practical first step toward better products, faster 
development and less waste.

REAL INDUSTRY IMAGE
PLACEHOLDER

Use wor ksho ps , lab s, facto ries , prin ted par ts  or collabo ration  - no t generi c t ech  vis uals .

Bet ter  pro ducts

Co ncrete value

Faster  learn ing

Shor ter  lead time

Less waste

Lower C O2e

Re place with C TA

D ansk A M H ub

START WITH A USEFUL QUESTION

Where can AM create
measurable value?

Use this space for a short, practical explanation. Connect additive 
manufacturing to a re al business or production challenge - not to hype.

REAL INDUSTRY IMAGE 

PLACEHOLDER

Use workshops, labs, factories, printed parts or 
collaboration - not generic tech visuals.

01 Identify
Find parts  or processes where AM could reduce waste, shorten lead times  or 
improve performance.

02 Test
Work with real parts, materials and constraints. Compare AM with exis ting 
production routes.

03 Scale
Turn what works into repeatable decisions, supplier dialogue and production 
learning.

Rule of thumb: Focus on value, not technology hype. QR / lin k

am-hu b.dk
inf o@am-hu b.dk

Dansk AM Hub
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LinkedIn ad example
Landscape add

Type scale

Main headline: 44-64 px
Supporting text: 22-30 px
CTA / label: 16-22 px
Small notes: 12-16 px

Placement

Use one clear message per ad.
Place the logo top-right or bottom-right with 
clear space.
Use the blue logo on light backgrounds and 
the white logo on blue backgrounds.
Keep the CTA visible, but secondary to the 
headline.

Do not
Overload the ad with text.
Use generic tech visuals, AI graphics, or sci-fi 
imagery.
Stretch, rotate or recolour the logo.
Place the logo on busy imagery or too close 
to headlines or CTA text.

LINKEDIN SINGLE IMAGE AD

Landscape layout – replace image  and final CTA

Dansk AM  H ub – Independent innovation partner for Danish  Industry

Concrete 
value

Concrete 
value 

Concrete 
value

Image og graphic 
placeholder 

Make AM work for 
your company.

A practical first step toward 

better products, faster 

development and less waste

Start the dialogue
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LinkedIn ad example
Square ad

LINKEDIN SINGLE IMAGE AD

Square  layout – replace image  and final CTA

Concrete value
Better choises for sustainability

Image og graphic 
placeholder 

Concrete value
Better choises for sustainability

Concrete value
Better choises for sustainability

Type scale

Main headline: 44-64 px
Supporting text: 22-30 px
CTA / label: 16-22 px
Small notes: 12-16 px

Placement

Use one clear message per ad.
Place the logo top-right or bottom-right with 
clear space.
Use the blue logo on light backgrounds and 
the white logo on blue backgrounds.
Keep the CTA visible, but secondary to the 
headline.

Do not
Overload the ad with text.
Use generic tech visuals, AI graphics, or sci-fi 
imagery.
Stretch, rotate or recolour the logo.
Place the logo on busy imagery or too close 
to headlines or CTA text.

Dansk AM H ub 

Independent innovation partner

Make AM 
work for your 
company.

A practical first step toward 

better products, faster 

development and less waste

Start the dialogue
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Newsletter example 
Sent out via mailchimp 

Purpose

The newsletter is Dansk AM Hub in editorial 
form: expert, honest, practical and forward-
looking. Always written in Danish

Layout
Use a clean single-column layout with 
generous white space, clear hierarchy and 
AM Hub Blue divider lines

Article blocks

Each story should include one strong image 
or video thumbnail, one clear headline, short 
copy and one primary CTA.

NYHEDSBREV | <MONTH> <YEAR>

I den ne ud gave kan du  læse om : 
• News 1

• News 2

• News 3 

Image og graphic placeholder 

News 1: Headline and title of the news item. 

Up to two lines 
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exerci tation ullamco
laboris nisi  ut aliquip ex ea

Call to act ion

Image og graphic placeholder 

News 2: Headline and title of the news item. 

Up to two lines 
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exerci tation ullamco
laboris nisi  ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in 
voluptate veli t esse ci llum dolore eu

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exerci tation ullamco
laboris nisi  ut aliquip ex ea commodo consequat. 

Call to act ion

Images

Use real industry images: people, 
production, workshops, events, machines, 
parts and collaboration. Avoid generic tech 
visuals, sci-fi styling and obvious AI-
generated imagery.

Editorial note 

In our Mailchimp profile , there is already a template that is  made  to this setup. Use  feb
2026  for reference.


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16

